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Abstract
The tendency to mimic the behaviour of others is affected by a variety of social factors, and

it has been argued that such “mirroring” is often unconsciously deployed as a means of

increasing affiliation during interpersonal interactions. However, the relationship between

automatic motor imitation and status/power is currently unclear. This paper reports five

experiments that investigated whether social status (Experiments 1, 2, and 3) or power

(Experiments 4 and 5) had a moderating effect on automatic imitation (AI) in finger-move-

ment tasks, using a series of different manipulations. Experiments 1 and 2 manipulated the

social status of the observed person using an associative learning task. Experiment 3

manipulated social status via perceived competence at a simple computer game. Experi-

ment 4 manipulated participants’ power (relative to the actors) in a card-choosing task.

Finally, Experiment 5 primed participants using a writing task, to induce the sense of being

powerful or powerless. No significant interactions were found between congruency and

social status/power in any of the studies. Additionally, Bayesian hypothesis testing indi-

cated that the null hypothesis should be favoured over the experimental hypothesis in all

five studies. These findings are discussed in terms of their implications for AI tasks, social

effects on mimicry, and the hypothesis of mimicry as a strategic mechanism to promote

affiliation.

Introduction
People’s tendency to spontaneously mimic others’ actions has been described as a form of
“social glue” [1], which is used strategically to increase affiliation with others [2,3]. Increasing
evidence also suggests that mimicry can be modulated by a variety of social factors, including
prosociality, affiliation goals, eye contact, and self-other distinction [4–8].
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With the current paper, we explore whether mimicry is also modulated by the status (i.e.,
objective prestige or advancement) or power (i.e., subjective feelings of control over resources)
of their interaction partner. In what follows, we first detail and describe several different types
of mimicry that have previously been investigated. Next, we briefly review the findings on the
social modification of mimicry, starting with more general social cues and then focusing more
specifically on status and power. Finally, we offer a short outline of the five experiments pre-
sented here, along with our general goals for their design.

Types of mimicry
Before viewing the current state of the literature, it is useful to clarify exactly what we define
and discuss as mimicry. We distinguish between three different behavioural phenomena,
which have all been considered as forms of mimicry in the literature.

The first type is automatic imitation (AI), which can be defined as a kind of stimulus-
response compatibility (SRC) effect where the action stimulus (either video or image) is paired
with a congruent or an incongruent response. For example, a participant might be instructed
to use their index finger to press a key if they see a “1” appear on the screen, and use their mid-
dle finger to press another key if they see a “2” appear on the screen. During the task trials, they
would then observe an index finger being lowered on the screen while seeing either a “1” (con-
gruent) or a “2” (incongruent) as their own movement cue. The difference in reaction time
between congruent and incongruent trials is taken as a measure of AI [9–11].

A second type of mimicry is often referred to as behavioural mimicry (BM), which can be
defined as the tendency of people to naturally copy others’movements during social interac-
tions [1,8]. BM is generally measured using naturalistic observational paradigms, where the
key measure is the extent to which participants copy particular movements made by a confed-
erate (e.g. face-touching or foot-tapping). A third type of mimicry is called facial mimicry
(FM), which describes the tendency to mimic others’ facial expressions [12]. FM is most com-
monly measured using electromyography, in order to measure subtle activation of different
facial muscles.

It is currently unclear whether these three different types of mimicry share the same under-
lying mechanism, or if each relies on distinct neurocognitive processes. This is a complex ques-
tion, for many reasons. As an example, many argue for the role of FM in other related (yet
distinct) processes like emotional recognition and contagion [8]. Nevertheless, the relationship
between BM and AI has received some consideration, most notably by Heyes [10], who argues
that the SRC effects from AI studies differ from other similar effects, like spatial compatibility
or emulation [13]. More specifically, Heyes argues that AI and BM utilise similar cognitive pro-
cesses but have different behavioural outcomes (e.g., an analogy might be the relationship
between silent reading and reading aloud). This view has been strengthened by studies demon-
strating SRC effects during rhythmic movements [14] and extended motor sequences [15],
which are closer to the complex motor behaviours in BM, compared to the basic discrete
motor actions in AI. Having said this, the AI and BM phenomena clearly occur at different
time scales (500 ms vs. several seconds, respectively), and thus, are differentially open to strate-
gic modification and complex input. Critically though, note that AI and BM are also similar in
the sense that both are modulated by social cues, a phenomenon we review in the next section.

Mimicry and social cues
Increasing evidence shows that prosocial cues, such as eye contact and liking, have a strong
impact on mimicry. For example, Wang et al. [5] found greater AI when participants’ interac-
tion partner engaged in direct eye contact, compared to when the partner averted their gaze.
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This effect was specific to eye contact and did not occur when flash-box cues were placed in the
centre or periphery of the screen, suggesting that attention alone could not account for the
effect. Other studies have found that participants show greater FM to friends than strangers
[16] and greater FM and BM to likeable rather than unlikeable strangers [16–18]. Consistent
with these results, Lakin and Chartrand [19] observed greater BM among participants who had
explicitly been told to affiliate with others.

Modulation of mimicry can also be seen when social relations are manipulated using more
indirect methods. One such method is sentence priming. After unscrambling prosocial sen-
tences, participants show greater AI [6] but only if those sentences are self-related [4]. Another
example method is social exclusion. Being socially excluded from an in-group leads individuals
to increase BM [20], while witnessing ostracism can actually cause children to over-imitate,
possibly in order to increase their affiliation with the actor [21]. Finally, other experiments
have demonstrated that participants show greater FM [22] and BM [23] to those from a similar
ethnic, political, or religious background as themselves.

Taken together, these results suggest that mimicry is influenced by social relations between
the perceiver and target (action displayer). One particularly important element appears to be
the need or intent to affiliate with the target. Several theorists [2,3] have argued that mimicry is
unconsciously and strategically deployed to increase affiliation, especially in situations where
such affiliation would be valuable. Affiliation is particularly valuable during interactions with
in-group members and situations following social exclusion. Findings where mimicry increases
in these circumstances provide some evidence for the possible utilization of “smart”mimicry
behaviour, which can become more or less strategic, depending on the social context (for a
review and discussion see [24]). As such, mimicry clearly relies on domain-general contextual
modulation processes to some extent, but also appears to reflect a basic form of social regula-
tion. Many predictions can be made for how hierarchical cues of status and power may be
involved, which we move on to next.

The modulation of mimicry by social status and power
Social status and power are critical social cues that fundamentally change the relation
between the perceiver and the target [25] and could thus potentially modulate mimicry
behaviour toward others. While closely related, it is important to distinguish between status
and power. Magee and Galinsky [26] define social status as “the extent to which an individual
or group is respected or admired by others,” and social power as “holding asymmetric control
over valued resources.”While it is often the case that high-status individuals also hold large
amounts of power, it is clear that status and power are not always linked (e.g., traffic wardens
hold relatively high-power in the context of parking, but relatively low-status in terms of
more general social prestige). Such rankings are a ubiquitous feature of social organisation
across species [27] and have a substantial impact on human social interaction [28]. A rich lit-
erature in social cognition has documented a variety of ways in which the power and status of
social targets modifies not only perceivers’motor behaviour but also various forms of cogni-
tive processing [29,30]. The idea that mimicry is strategically used to improve an individual’s
social standing suggests that social status and power may also play a modulating role on the
tendency to mimic.

Note, however, that any potential effects of social status, power, and hierarchy on AI could
be driven by either basic perceptual/cognitive processes or higher-level interpretational pro-
cesses (or both). In terms of basic processes, status and power could possibly influence AI via
“input” processes, such as attention or cognitive load [10]. For instance, Fiske and Deprét
[31] suggest that people direct more attention to those in high-status positions because they
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are in control of resources that could potentially alter people’s outcomes. Some studies lend
support to this claim, given that people display greater favouritism towards high-status
groups [32] and more deference towards high-status individuals [33–35]. Participants also
more closely track the eye gaze of high-status individuals [36] and have a tendency towards
greater recall of high-status faces [37]. Moreover, Dalton, Chartrand, and Finkel [38] showed
that being mimicked by a high-status other or mimicking a low-status other led to a greater
depletion of cognitive resources than the reverse, suggesting that participants found it less
cognitively demanding when higher-status targets were imitated. Another basic process that
might affect AI is inhibitory or “output”modulation [10]. Here, social factors could lead to
an inhibition or facilitation of motor response to the observed motor action. The output
modulation account fits with the result of a recent study by Hogeveen, Inzlicht, and Obhi
[39], which may provide indirect evidence for an effect of power on mimicry. This study used
transcranial magnetic stimulation (TMS) to show that participants who had been given a
high-power prime had significantly less motor resonance when observing actions [a possible
mechanism for mimicry: [10,40]), compared to participants who received a low-power
prime.

Another very different possibility is that these AI effects function at a higher level, which is
more dependent on social interpretation, meaning construction, and emotion regulation. One
recent example of such an “interpretational” framework is the idea of mimicry as social regula-
tion, proposed by Hess and Fischer [41]. This model emphasizes the interactive nature of the
relative roles for the perceiver and displayer, especially when social power or status cues are
changing. For instance, Cheng and Chartrand [42] investigated the role of status on BM by
assigning participants to the role of either worker or leader and observing their BM of a confed-
erate who they believed had been assigned the opposite role. They found that those participants
who scored high in self-monitoring were more likely to imitate a confederate who had been
assigned to the leader role, compared to one who had been assigned to the worker role. Ash-
ton-James and Levordashka [43] found a similar effect, where participants who scored above
average for trait narcissism showed greater BM towards a high-status researcher (PhD student)
than a low-status researcher (undergraduate).

However, another line of research suggests that the rote reflection of observed behaviours is
not always adaptive in hierarchical contexts. As Heyes [44] notes, the actions between a high-
and low-status individual consist not of mimicry, but rather of complementary behaviours
(e.g., a high-status individual adopting a more dominant expansive posture, while the low-sta-
tus individual adopts a more submissive constricted posture; [45]). In line with this, Tiedens
and Fragale [46] used a confederate to examine both how much participants mimicked either
an expansive or constricted posture, and how the effect of mimicry and complementarity on
perceived rapport. The study found that participants tended to produce complementary pos-
tures to the confederate, and they rated confederates who adopted a complementary posture as
more likable (compared to those who mimicked). These findings highlight the potential limits
of mimicry as “social glue,” particularly in hierarchical situations.

Further, Carr, Winkielman, and Oveis [47] used EMG to show that the FM is modulated by
the power state of both the displayer and observer. More specifically, high-power observers did
not smile back to smiles from high-power displayers, even though they showed a normal mim-
icry pattern toward low-power displayers (i.e., increased zygomaticus activity to low-power
smiles). These findings suggest that simple, direct mimicry might not always be the best way to
adapt to social interaction (especially in situations where hierarchical cues are made salient). In
fact, from the observer’s perspective, simple, direct, and unqualified mimicry can be perceived
as a sign of social or intellectual incompetence [48].
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Measuring the effects of status and power on AI
As described above, there are two key methods for measuring social modulations of motor
mimicry. The first is the naturalistic measurement of BM, and the second is the SRC paradigm
to measure AI. Each method has distinct advantages and disadvantages [6], especially given
different contexts where they are used. The BM approach involves a richer social environment,
which is potentially more informative for generalising to real-world social cognition. In con-
trast, the AI imitation approach offers great experimental control, as well as precise measure-
ment of action timing. However, it functions within a more impoverished context, so when
social information is present, it is usually conveyed in abstract fashion.

Here, we adopt the second approach. SRC paradigms give us full control over other environ-
mental social cues, which could potentially interfere with effects in naturalistic paradigms [49].
Testing the effects of status and power on AI also serves as a strong and informative test for the
question of the automaticity for any modulation of imitation, since AI task performance
appears to be largely outside one’s capacity for intentional control [10]. For example, R. Cook,
Bird, Lünser, Huck, & Heyes [50] found that participants tended to automatically imitate even
in a competitive contexts, where imitation actually hurt performance outcomes. In addition,
Hogeveen and Obhi [51] showed that AI is not affected by participants’ expectations about
whether the trial was likely to be congruent or incongruent—another key hallmark of automa-
ticity. Previous studies on status and mimicry [42,43,46] primarily used the BMmethodology,
which is only able to demonstrate automaticity where participants were unaware that they
were mimicking the confederate. In contrast, using the SRC paradigm allowed us to test
whether the effects of status on the tendency to mimic were automatic at a more basic level.

The current study
The above review provides theoretical reasons both for and against the idea that status and
power may modulate AI. The present paper describes a series of five experiments that sought
to examine how social status and power modulate such motor mimicry of intransitive hand
movements (i.e., ones that are not goal-directed). Note that Experiments 1–4 were conducted
by HF, MS, and AH, while Experiment 5 was conducted separately by EC and PW. Both groups
were independently motivated by the same question and adopted similar methods, and in
bringing these results together, found that a stronger assessment of the relationship between
AI, status, and power could be made.

With the following five studies, we investigated the effect of status and power on AI of
intransitive finger movements by manipulating the social status (Experiments 1 and 2), compe-
tence (Experiment 3), and power (Experiments 4 and 5) of participants or their interaction
partners.

Experiment 1

Methods
Design. This study assessed the impact of two actors’ social status on participants’ tenden-

cies to mimic the actors, using an automatic imitation (AI) task. The experiment was designed
as a 2 (Congruency: congruent, incongruent) x 2 (Status: high, low) within-subjects design.

The study had two phases: a status-learning phase (where participants associated high- or
low-status characteristics with two different faces), followed by an AI phase. The dependant
variables were reaction time measured in the AI phase, along with performance on the status-
learning task. A post-experiment questionnaire served as manipulation checks for status
knowledge.

Status, Power, and Automatic Imitation
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Materials. Social status-learning task: Videos and still images of two female actors (aged
approximately 23 years old) that had previously been matched for attractiveness were used to
represent the two characters in this study [52]. Twenty-one statements each described a high-
status person and low-status person, which were created specifically for this experiment. The
high-status character was framed as a successful West End actor with items including, ‘She
received great reviews from her latest acting performance’ and ‘She is admired among her col-
leagues.’ The low-status character was set up as an unsuccessful waitress with items including,
‘She did not get accepted for university’ and ‘She has been warned to improve her performance
at work’ (see Appendix for the full list of statements). Chartrand and Bargh [1] emphasise that
social group stereotypes are activated by the mere observation of distinctive features that char-
acterize the group. Thus, such stereotypical statements should effectively enable participants to
recognize the social status of each character (see also [53]).

To ensure that participants engaged with the characters (and their respective status assign-
ments), the training phase of the study used the structure of an associative learning task. On
each trial, participants saw one statement (from the total set of 42 above) and the faces of the
two actors on the left or right side of the screen (see Fig 1A). They were asked to decide which
face matched the statement by pressing a left/right key, and feedback (correct vs. incorrect) was
given after each trial. At the start of the task, participants were not given any information on
which face was high- or low-status, but they were rapidly able to learn the difference. The iden-
tities of the high- and low-status actors were counterbalanced across participants.

Finger-tapping task: A computerized finger-tapping task [9] was used to measure AI. Short
video clips (3–4 seconds) were prepared, showing one of the actors seen in the status-learning
task resting her hand on a table in front of her. The hand image on the screen was oriented to
mirror participants’ dominant right hand. In each video clip, the actor began with her face
turned to the side, then turned to look directly at the participant, after which she made a finger
movement with either her index or middle finger. At the same time, a number cue (1 or 2)
appeared in a black box between the index and middle finger (see Fig 1B). The delay between
the head turn and the finger movement/number cue varied between 1200 and 1800 millisec-
onds (ms), in order to avoid anticipatory responding.

Fig 1. Structure of status-learning and finger-tapping tasks.Models’ faces were fully visible in original
stimuli but have been occluded here in order to preserve their anonymity.

doi:10.1371/journal.pone.0151835.g001
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Participants were instructed to respond to the number cue by pressing a key with their
index finger when seeing a ‘1’ and with their middle finger when seeing a ‘2’. This meant that
on some trials, the participant’s finger movement was congruent with the movement of the
actor, while on other trials, the participant’s finger movement was incongruent (the instruc-
tions also emphasised the importance of fast, accurate responding). The task was presented in
three blocks of 32 trials, which contained equal numbers of trials in each cell of the 2 x 2 facto-
rial design (by Congruency and Status) in a pseudorandomised order.

Social attribute questionnaire: To test whether or not the status manipulation was success-
ful, participants were asked to rate both characters on competence, likability, attractiveness,
admiration, and social status. Each attribute was rated on a 7-point Likert scale.

Procedure. Participants were given a verbal briefing about the two tasks and then told to
go through the program at their own pace. Both tasks were implemented in a single script
using Cogent 2000 (developed by the Cogent 2000 team at the FIL and the ICN), Cogent
Graphics (developed by John Romaya at the LON at the Wellcome Department of Imaging
Neuroscience), and Matlab 2014b [54]. Written instructions were given before each block of
trials. First, participants completed a single block of 30 status-learning trials presented in a ran-
domised order. Half the statements characterised the high-status character, and the other half
characterised the low-status character. Next, participants completed a block of 32 trials of the
finger-tapping task. A status-learning reminder block of six trials was then performed, followed
by a second block of 32 finger-tapping trials. A third block of six status-learning trials was car-
ried out prior to the third and last block of 32 finger-tapping trials. This resulted in a total of 42
status-learning trials and 96 finger-tapping trials. The shorter reminder blocks of the status
task were implemented in between the finger-tapping blocks to remind participants of the sta-
tus for each of the two characters.

When the computerized experiment was completed, participants were asked to fill in the
social attributes questionnaire for each character. Next, participants were asked a series of
questions for their thoughts about the experiment, in order to gain insights about their under-
standing (and to ensure that the true purpose of the experiment was not revealed). Finally, par-
ticipants were thoroughly debriefed and given a detailed sheet explaining the real purpose of
the experiment.

Participants. Thirty right-handed participants gave their written informed consent to par-
ticipate and were paid for their participation. Two participants were excluded, due to perform-
ing 2 standard deviations below the mean in the status-learning task (excluding trials 1–6),
resulting in a final sample of twenty-eight participants (mean age ± SD: 26 ± 6 years; 8 males).
The University College London, Institute of Cognitive Neuroscience Research Department’s
Ethics Committee approved the study.

Results
Status manipulation checks. To confirm that the status manipulation worked, we exam-

ined both the status-learning task and post-task questionnaires. In the status-learning task, par-
ticipants responded with 88.3% accuracy. From trial 6 onwards, the average score was 92.3%
correct (minimum 81.1%; maximum 100%), indicating that all participants included in the
final analysis were able to learn the actors’ status.

Kolmogorov-Smirnov tests for normality found that post-task ratings for all attributes of
both the high- and low-status actors had a non-normal distribution (p< .05). Therefore, Wil-
coxon Signed-Ranks tests were carried out between the ratings for high- and low-status charac-
ters on each attribute. The tests revealed that participants gave the high-status character
significantly higher ratings for social status, Z = -4.57, p< .001, r = -.863, competency,
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Z = -4.56, p< .001, r = -.862, admirability, Z = -3.88, p< .001, r = -.733, attractiveness,
Z = -3.4, p = .001, r = -.642, and likability, Z = -2.86, p< .01, r = -.54 (see Table 1).

AI. Reaction time (RT) was the primary outcome measure in the finger-tapping task.
Incorrect responses (3.59%) were excluded from the finger-tapping task analysis, as were all
RTs less than 200 ms or greater 1000 ms (0.83%). Additionally, the first trial of each block func-
tioned as a practice trial, which was eliminated from the analysis.

A repeated measures ANOVA on RT data uncovered a significant main effect of Congru-
ency, F(1, 27) = 5.58, p = .026, η2 = .171, with a faster response to congruent trials (M = 422
ms, SD = 70 ms) and a slower response to incongruent trials (M = 431 ms, SD = 66 ms). How-
ever, we observed no Status effect on RTs, F(1, 27) = 1.46, p = .238, η2 = .051, and no significant
Congruency x Status interaction, F(1, 27) = 0.30, p = 0.590, η2 = .011 (see Fig 2).

Discussion
Experiment 1 revealed a clear congruency effect during the finger-tapping task, with faster
responses on congruent trials—which replicates many previous studies using this task [4,55].
The analysis of both the status-learning task and social attributes questionnaire suggested that
participants learned the status of the two actors and discriminated between them on the basis
of status. However, there was no evidence that participants mimicked the high-status actor
more than the low-status actor.

Table 1. Ratings on social attributes questionnaire for Experiment 1.

Attribute High Status Low Status

M SD M SD

Social Status 6.25 0.93 2.00 1.05

Competency 6.25 0.89 2.68 1.28

Admirability 5.86 1.24 3.04 1.55

Likeability 5.46 1.48 3.90 1.21

Attractiveness 5.21 0.92 4.00 1.15

doi:10.1371/journal.pone.0151835.t001

Fig 2. Reaction times (RTs) across all conditions of the finger-tapping task in Experiment 1. Error bars
represent standard error of the mean (SEM).

doi:10.1371/journal.pone.0151835.g002
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One possible explanation for this null result is that in typical social interactions, we do not
switch rapidly between different interaction partners but instead remain engaged with a single
person for extended periods of time [7]. During Experiment 1, the trial order was fully rando-
mised, with the high- and low-status characters appearing in an unstructured order. This require-
ment to rapidly switch between people might disrupt any potential social modulation of AI.

In order to test this explanation, we conducted Experiment 2. With Experiment 2, we made
a simple change to the structure of the finger-tapping task. Instead of mixing the high- and
low-status actors within a single block, the characters were presented in separate blocks. This
ensured that participants had ample opportunity to adjust to the character for that particular
block. We anticipated that this simple change to the design would more accurately resemble a
real-life interaction.

Experiment 2

Method
Design, Materials, and Procedure. The stimuli, design, and procedure were identical to

Experiment 1, except for the change in trial ordering.
For Experiment 2, participants first performed 24 status-learning trials, followed by 24 AI

trials. Next, participants completed three more sets of trials, each consisting of six top-up status
trials, followed by another 24 AI trials. This gives a total of 42 status-learning trials and 96 AI
trials, per participant. Within each set of 24 AI trials, the first 12 showed one character, and the
second 12 showed the other character. The order of characters and status-levels were counter-
balanced across participants.

Participants. Twenty-five right-handed participants gave their written informed consent
to participate and were paid for their participation. One participant was excluded because they
accurately guessed the hypothesis of the study, and another was excluded due to performing 2
standard deviations below the mean in the status-learning task (excluding trials 1–6), resulting
in a final sample of twenty-three participants (mean age ± SD: 24 ± 4 years; 9 males). The Uni-
versity College London, Institute of Cognitive Neuroscience Research Department’s Ethics
Committee approved the study.

Results
Status manipulation checks. In the status-learning task, participants responded with

84.9% accuracy, and from trial number 6 onwards, the percentage of correct responses
increased to 89.2% (minimum 75.7%; maximum 97.3%), indicating that the status-learning
task was successful.

Kolmogorov-Smirnov tests for normality found that post-task ratings for all attributes of
both the high- and low-status actors had a non-normal distribution (p< .05). Therefore, Wil-
coxon Signed-Ranks tests were carried out between the ratings for high- and low-status charac-
ters on each attribute. The tests revealed that participants gave the high-status character
significantly higher ratings for social status, Z = -3.93, p< .001, r = -.819, competency,
Z = 3.76, p< .001, r = -.785, and admirability, Z = -3.55, p< .001, r = -.74. Ratings of likability
were also marginally significantly higher for the high-status character, Z = 2.11, p = .067,
r = -.381. However, no significant effect of Status was found for ratings of attractiveness,
Z = -1.2, p = .232, r = -.249 (see Table 2).

AI. Incorrect responses (3.29%) were excluded from the finger-tapping task analysis, as
were all RTs less than 200 ms or greater 1000 ms (0.33%). Additionally, the first trial of each
block functioned as a practice trial, which was eliminated from the analysis.
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A repeated measures ANOVA on RT data demonstrated a significant main effect of Congru-
ency, F(1, 22) = 26.97, p< 0.001, η2 = .551, with faster RTs to congruent trials (M = 407 ms,
SD = 50 ms) and slower RTs to incongruent trials (M = 433 ms, SD = 60 ms). As in Experiment
1, the ANOVA found no effect of Status on RTs, F(1, 22) = 1.37, p = .255, η2 = .059, and no signif-
icant interaction between Congruency and Status, F(1, 22) = 0.38, p = .847, η2 = .002 (see Fig 3).

Discussion
Experiment 2 replicated Experiment 1 with clear evidence of status-learning in the post-task
questionnaires and a clear congruency effect in the AI task. As before, there was no Congru-
ency x Status interaction, meaning that the social status of the character did not modulate AI
(as measured in the finger-tapping task). This suggests that the failure to find an effect of status
in Experiment 1 was not merely an artefact of trial ordering. Taken together, the results of
Experiments 1 and 2 suggest that simply being aware of the difference in social status between
two people does not lead to any modulation of the tendency to mimic those people.

Note that in Experiments 1 and 2, social status was manipulated by creating one character
with a high social status, while the other had a low social status. However, this did not require
participants to compare the status of the two characters with their own status. In contrast, pre-
vious studies investigating AI and status [42,43] directly manipulated the status of the character
to be mimicked relative to the participant. Cheng and Chartrand [42] assigned the mimicker to

Table 2. Ratings on social attributes questionnaire for Experiment 2.

Attribute High Status Low Status

M SD M SD

Social Status 6.09 1.04 2.35 1.30

Competency 6.22 0.95 3.17 1.27

Admirability 5.78 1.28 3.26 1.29

Likeability 5.43 0.79 4.74 1.18

Attractiveness 4.48 1.20 4.09 1.04

doi:10.1371/journal.pone.0151835.t002

Fig 3. Reaction times (RTs) across all conditions of the finger-tapping task in Experiment 2. Error bars
represent standard error of the mean (SEM).

doi:10.1371/journal.pone.0151835.g003
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be either a worker or leader (relative to their confederate), while Ashton-James and Levor-
dashka [43] manipulated whether the confederate was presented as a PhD student or an under-
graduate (a highly relevant status distinction for university students). Previous studies [4,56]
have demonstrated that the self-relevance of a social prime can change how that prime affects
AI. Therefore, it is possible that the lack of self-relevance in the status manipulations for Exper-
iments 1 and 2 could have led to a null result.

To examine this possibility, Experiment 3 manipulated the status of the two characters via
competence, using a letter-game paradigm (see [57] for a similar manipulation). Fiske, Cuddy,
Glick, and Xu [58] demonstrated that perceptions of competence and status are highly corre-
lated, both for social group stereotypes and individual-based judgments. Therefore, we pre-
dicted that participants would judge a character that did better at the letter game as having a
higher status than a character that did worse. Manipulating competence in the letter-game task
allowed us to encourage participants to compare their own status to that of the characters, by
having the participants also take part in the game (thus always performing better than one of
the characters, and worse than the other).

Experiment 3

Methods
Design. With Experiment 3, we aimed to test whether status modulates AI when the status

of a character is manipulated relative to the status of the participant in a competitive game. The
experiment was designed as a 3 (Congruency: congruent, incongruent, baseline) x 2 (Status:
high, low) within-subjects design. The dependent variables were reaction time (RTs) in the fin-
ger-tapping task and questionnaires about the characters (which served as a manipulation
check).

Materials. The experiment was presented to participants on a 15-inch Lenovo laptop
screen (60hz refresh rate). Both the letter game and the finger-tapping tasks were implemented
in Vizard 4.10 [59]—a virtual reality software package, which allowed us to create virtual char-
acters (VCs) and control their social behaviour. Using virtual reality provides a more realistic
and interactive social experience, while retaining high experimental control.

Two female VCs were chosen for this study, with distinct voices and appearance. One VC
was assigned high-status, and the other was assigned low-status. One was consistently seen on
the left of the screen, with the other on the right. Both of these factors were counterbalanced
across participants.

Letter-game task: Status was primed using a grid task in which participants saw an 8 x 8 grid
of letters, and they had to select letters in order to navigate a path from ‘A’ to ‘M’. They were
instructed to complete the grid as fast as possible, in competition with the two VCs who were
visible in separate windows located in the left and right hand corners of the screen (see Fig 4).
The task was set up such that the high-status VC would always complete the grid when the par-
ticipant was between 1 and 4 letters from completion, whereas the low-status VC would always
complete the grid 1.5 to 4 seconds after the participant finished. As each VC completed the grid,
they would look up from the computer and announce ‘Done’ in either a proud (high-status) or
disappointed (low-status) tone of voice. The border of the VCs window also turned green on
completion, and the border of the letter grid turned green when the participant completed the
grid. When all players (participant plus two VCs) were done, participants saw a scoreboard indi-
cating their position (always 2nd place), compared to the position of the two VCs.

Finger-tapping task: AI was measured using a modified version of the finger-tapping task
from Experiments 1 and 2. The two VCs were placed on the left and right of the screen consis-
tent with their previous locations, behind semi-opaque grey screens. Each VC held her left
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hand just below her face, mirroring the participant’s right hand in a similar configuration to
Experiments 1 and 2. Both VCs were present in all trials, in order to highlight the contrast
between their performances in the letter game.

During each trial, the grey screen vanished from one VC, and after a variable delay of one to
two seconds, participants saw a numeric movement cue together with a finger movement from
the VC. These finger movements were generated using key frame animation in MotionBuilder
14.0 [60]. The associations between the numeric cue and finger movements were the same as in
Experiments 1 and 2, but a new baseline condition was added in which a cue appeared, but the
VC did not execute a finger movement. The inclusion of a baseline condition allowed the direc-
tion of any congruency effect modulation induced by status to be determined.

As in Experiment 2, the VCs were presented in blocks of 60 trials, with the first 30 trials of
each block consistently displaying one VC, and the remaining 30 trials of each block displaying
the other VC. In each set of 30 trials, 12 were congruent, 12 were incongruent, and six were
baseline. The order of these 30 trials was fully randomised. In addition, each block started with
one extra baseline trial which was discarded in the analysis. RTs were recorded for a total of
240 trials (four blocks of 60 trials).

Manipulation checks: In order to check that our status manipulation was effective, partici-
pants were asked to complete two computerized questionnaires, each asking for their feelings
about one of the VCs.

They were shown 12 statements, which were grouped into four subscales of three questions
each. The first three subscales measured participants’ view of the VC’s intelligence, compe-
tence, and social economic status (SES), while the final subscale measured the perceived rap-
port between the participant and the VC (see Table 3). For each statement, participants were
asked to indicate how much they agreed or disagreed by placing a marker along a slider. The
slider’s values ranged from 0 to 1, and the marker was randomly positioned between 0.4 and
0.6 at the start of each question.

Procedure. Participants were given a verbal briefing about the two tasks and then told to
go through the program at their own pace. Written instructions were given on the screen
before each task. Participants were first introduced to each of the VCs and then completed
three trials of the letter-game task, to ensure they understood that the performance of the two
VCs was not due to chance.

Fig 4. Sequence of tasks for Experiment 3.

doi:10.1371/journal.pone.0151835.g004
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Next, they completed one block of the finger-tapping task. Participants then did three blocks
of the finger-tapping task, each of which was preceded by one trial of the letter-game task.
Once all blocks were completed, participants answered the questionnaire for each VC with the
order of presentation counterbalanced across participants. Finally, participants were debriefed
about the purpose of the experiment.

Participants. Twenty-two right-handed participants (mean age ± SD: 22 ± 3 years; 10
males) gave their written informed consent to participate and were paid for their participation.
The University College London, Institute of Cognitive Neuroscience Research Department’s
Ethics Committee approved the study.

Results
Manipulation check. For the manipulation check, participants’ responses to the three

statements in each of the four subscales were each averaged together to give a mean response
for each subscale.

Kolmogorov-Smirnov tests for normality found that the competence subscale for the low-
status character had a non-normal distribution (p< .05), while all other subscales had a normal
distribution (p> .05). In order to check that our letter-game manipulation did indeed affect
participants’ judgements about the VCs’ status, paired sample t-tests were carried out on each
the averaged responses for the intelligence, SES, and rapport subscales (see Table 4). AWilcoxon
Signed-Ranks test was carried out on the competence subscale. The tests revealed that partici-
pants rated the high-status VC as significantly more efficient, Z = -3.49, p< .001, r = -.744, intel-
ligent, t(21) = 5.1, p< .001, r = .743, and as having a higher SES, t(21) = 4.35, p< .001, r = .690,
than the low-status VC. In contrast, no significant difference was found between the high- and
low-status VC for rapport, t(21) = -1.62, p = .121, r = .323.

AI. As in the previous experiments, incorrect responses (3.10%) were excluded from the
finger-tapping task analysis, as were all RTs smaller than 200 ms or greater 1000 ms (0.80%).

Table 3. Manipulation check statements used in Experiments 3 and 4 (* indicates reverse scoring).

Statement Subscale Experiment

I felt that Beth seemed responsible. Competence 3 & 4

I thought that Beth was efficient. Competence 3 & 4

I felt that Beth seemed inept. * Competence 3 & 4

I thought that Beth seemed bright. Intelligence 3 & 4

I felt that Beth was intelligent. Intelligence 3 & 4

I thought that Beth was stupid. * Intelligence 3 & 4

I think that Beth has a prestigious job. SES 3 & 4

I felt that Beth seemed well educated. SES 3 & 4

I felt that Beth was economically unsuccessful. * SES 3 & 4

I felt like I was in tune with Beth. Rapport 3 & 4

I would go for coffee with Beth. Rapport 3 & 4

I felt positive about Beth. Rapport 3 & 4

I felt that my wishes didn’t carry much weight with Beth. Power 4

I was able to get my way in the card game with Beth. * Power 4

Beth had a great deal of power in the card game. Power 4

I had an influence on decisions in the card game with Beth. * Power 4

Beth was not in control of the card game. * Power 4

Beth led the card game. Power 4

doi:10.1371/journal.pone.0151835.t003
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In order to examine whether the status of the VC had influenced AI, a 2 x 3 repeated mea-
sures ANOVA was carried out on the RT data, which included the factors of Congruency (3:
congruent, incongruent and baseline) and Status (2: high, low) (see Fig 5). The ANOVA
revealed a significant effect of Congruency, F(2, 42) = 5.58, p< .001, η2 = .714, with congruent
trials resulting in the faster RTs (M = 418 ms, SD = 62 ms) and incongruent trials resulting in
the slower RTs (M = 460 ms, SD = 59 ms), while baseline trial responses were intermediate
(M = 449 ms, SD = 66 ms). However, there was no significant effect of Status, F(1, 21) = 0.67,
p = .422, η2 = .031, nor was there a significant Congruency x Status interaction, F(2, 42) =
0.02, p = .982, η2 = .002.

Discussion
The aim of Experiment 3 was to examine whether emphasizing the relative difference in status
between one’s self and another character would lead to a modulation of AI by status. Partici-
pants’ responses to the post-questionnaire measures confirmed that the letter game successfully
manipulated all three of the status subscales used (i.e., the VC who performed better than the
participant was rated as higher in social status, competence, and intelligence than the VC who
performed worse than the participant). Moreover, the study showed a strong congruency effect,
even though the models used were virtual characters (rather than actual people). However,
despite the successful status manipulation, there was no effect of status on participants’ ten-
dency to mimic the VC. The results of this study further support the findings of Experiments 1

Table 4. Means and SDs for questionnaire subscales in Experiment 3.

Subscale High Status VC Low Status VC

M SD M SD

Competence 0.71 0.14 0.51 0.12

Intelligence 0.75 0.13 0.49 0.16

SES 0.71 0.14 0.5 0.15

Rapport 0.44 0.2 0.53 0.17

doi:10.1371/journal.pone.0151835.t004

Fig 5. Reaction times across all conditions of the finger-tapping task in Experiment 3. Error bars
represent standard error of the mean (SEM).

doi:10.1371/journal.pone.0151835.g005
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and 2—even when the status of the observed character is directly contrasted with that of the
participant, status does not have a modulating effect on AI.

One possible confound of the current study is that while the responses to the post-study
questionnaire shows that the letter-game manipulation did indeed manipulate status, it also
involved a competitive setting where the high-status character outperformed the participant.
Thus, it is possible that any effect of status in this study could have been masked by a corre-
sponding contrary effect of competition. However, against this possibility, previous studies
have shown that competition leads to greater overlap in motor behaviour [61], and people tend
to imitate others even in competitive situations where imitation is actively opposed to their
strategic interests [50,62].

In light of these findings, we shifted our research to focus more on power. As discussed in
the introduction, although status and power are closely related constructs, they are not identi-
cal. While social status is based on the amount of social respect and admiration, social power
depends more on an individual’s ability to control others’ access to valued resources. If AI is
truly used in a “Machiavellian”manner, it may be more likely to be modulated by the actual
power an individual holds in a situation, rather than by their general social status.

We investigated this idea in Experiment 4, using VCs that varied across three different
power levels: high power (where the VC could make choices that affected the monetary pay-
out the participant would receive), low power (where the participant could make choices that
affected the monetary pay-out the VC would receive), and neutral (where the participant made
choices affecting his/her own monetary pay-out). In addition, we sought to expand on the find-
ings from Cheng and Chartrand [42] by investigating whether self-monitoring plays a mediat-
ing role between power and AI.

Experiment 4

Methods
Design. The experiment was designed as a 2 (Congruency: congruent, incongruent) x 3

(Power: high, low, neutral) within-subjects design. The dependent variables were AI measured
from RTs, and participants’ agreement with a series of statements (which served as a manipula-
tion check for the power prime).

Materials. The experiment was presented to participants on a 15-inch Lenovo laptop screen
(60hz refresh rate) implemented in Vizard 4.10, using the same two VCs as Experiment 3.

Choice task: Power was primed using a modified version of the choice task developed by
Leotti and Delgado [63]. There were three variants of the task giving different levels of power
to the VC (high-power, low-power, and neutral power). In the choice task, participants saw an
orange and a purple card on the screen, one on the left and one on the right. Participants were
told that the different cards had different reward probabilities (£0, £50, £100) and that they
would be paid according to the reward they won when the cards were chosen. They were also
informed that the value of each card could change during the study. In actuality, the reward
generated by each choice was randomly assigned from a set that contained an equal number of
each outcome such that, over the entire length of the choice task, all participants received the
same amount of reward for each condition. This equal distribution of reward ensured that any
effect of condition on AI would be due to the minimal power involved in choosing a card,
rather than being due to the participant receiving greater objective rewards when making
choices themselves as opposed to receiving the choices of the VC.

In all three versions of the choice task, each trial had three key stages (each with a two-sec-
ond duration). First, during the choice stage, the participant (or VC) had to select one of the
two cards by pressing either a left or right key on the keyboard; after selection, the chosen card
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was highlighted in green. Second, during the acknowledge stage, the card that was not selected
disappeared from the screen, and the participant (or VC) had to acknowledge the previous
choice by pressing the key corresponding to the remaining card. Once pressed, a green star
appeared on the screen for the remainder of the two seconds. Finally, the outcome stage stated
one of the three reward amounts (to represent the reward for the selected card). Failure to
choose or acknowledge a card led to an error trial, in which no points were received (see Fig 6).

The three versions of the task varied, according to who responded during each round. With
the high-power VC version, a single VC was visible in the centre of the screen. Participants
were told this person would make the choice, and that they would have to acknowledge the
choice in order to receive the points. The VC looked at the keyboard when making her choice
(and at the participant during the acknowledgments). With the low-power VC version, the
other VC was visible on screen. Participants were told that they would choose the card and that
the VC would acknowledge the choice before receiving the reward (and the VC’s behaviour
matched this sequence). With the neutral power variant of the task, no VC was visible. Partici-
pants were told that they would choose the card, acknowledge the outcome, and receive the
reward. As before, the visual appearance and voices of the high-power and low-power VCs
were constant across rounds for each participant (but counterbalanced across participants). In
order to ensure that participants felt they were making real decisions and interacting with real
people during the task, they were told that the decisions made by the high-power VC reflected
decisions made by a previous participant, while decisions made by the participant for the low-
power VC would be imposed on a future participant.

The choice task was presented in a blocked format, with each block of the task consisting of
six trials. At the beginning of the block, participants were informed who would be making the
choice and who would be gaining the reward. At the end, they were informed of the number of
valid choices made and the number of points earned.

Finger-tapping task: AI was measured using the finger-tapping paradigm from Experiment
3, with three modifications. First, a neutral version of the task was developed, where instead of
seeing a VC on the screen, participants only saw a hand on a blue background. Second, the
baseline trials were removed, as the inclusion of the neutral condition made them unnecessary
(i.e., each block of AI consisted of 32 randomised trials—16 congruent and 16 incongruent).
Third, only the VC relevant to the current block was visible in the centre of the screen.

Fig 6. Sequence for choice trial and example of finger-tapping trial in Experiment 4.

doi:10.1371/journal.pone.0151835.g006
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Procedure. Participants were given a verbal briefing about the two tasks and then told to
go through the program at their own pace. To ensure participants understood the task, written
instructions were given on the screen before each block. Participants were first introduced to
each of the VCs and completed 12 practice trials for each variant of the choice task, in order to
ensure that they understood all task instructions. The same VCs with the same task rules were
used in the practice trials and the main study, so the practice trials provided an initial opportu-
nity to learn the VCs’ power role.

For the main study, participants completed nine sets of trials, where each set comprised of a
block of six choice trials with one VC (high-power // low-power // neutral) followed by a set of
32 AI trials with the same VC (high-power // low-power // neutral). The sets were ordered
such that all three power conditions were represented every three sets, but the same set never
appeared twice in a row. In order to check that the power manipulation was successful, a probe
question was given to participants after every set of trials. The question was taken from Gui-
note [64,65], which asked participants ‘How in charge of the situation did you feel in the last
block?’ Participants had to indicate the amount of control they felt by moving a marker along a
slider that went from 0 (not in charge at all) to 1 (very much in charge). The marker was ran-
domly positioned between 0.4 and 0.6 at the start of each question. Participants were informed
at the start of the experiment that these questions would always refer to the choice task, rather
than the AI task.

Following the completion of all nine sets of trials, participants answered two questionnaires
about the VCs, and the order of presentation was counterbalanced across participants. These
included the same 12 statements that were presented in Experiment 3, and they also included
an additional six questions relating to how powerful they perceived the VC during the choice
task (adapted from a questionnaire used by J. E. Cook, Arrow, & Malle, [66]). Finally, partici-
pants were debriefed about the purpose of the experiment and informed of the fact that there
was no systematic relationship between their choice of cards and the reward. Also, rather than
being paid based on performance, all participants were paid at a flat rate of £7.50 per hour.

Participants. Thirty-one right-handed female participants (mean age ± SD: 22 ± 4 years)
gave their written informed consent to participate and were paid for their participation. This
experiment only tested female participants, and only female VCs were used, due to the exis-
tence of large gender differences in the perception of power (e.g. [67–69]). The University Col-
lege London, Institute of Cognitive Neuroscience Research Department’s Ethics Committee
approved the study.

Results
Manipulation check. In order to check that our choice task manipulation did indeed affect

participants’ judgements about their power (compared to that of the VC), a repeated measures
ANOVA was carried out on participant’s responses to the probe question, for each of the three
power conditions.

The ANOVA found a main effect of Power, F(2, 60) = 4.57, p = .014, η2 = .132, with the
probe following the high-power VC resulting in the highest power rating (M = 0.64, SD = 0.27)
and the low-power VC resulting in the lowest power rating (M = 0.47, SD = 0.3). The response
for the neutral-power probe was intermediate (M = 0.57, SD = 0.27).

Kolmogorov-Smirnov tests for normality found that the competence subscale for the high-
status character and the power subscale for the low-status character both had a non-normal
distribution (p< .05), while all other subscales had a normal distribution (p> .05). To further
investigate the strength of our manipulation paired sample t-tests were carried out on each
the averaged responses for the intelligence, SES, and rapport subscales, and Wilcoxon Signed-
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Ranks tests were carried out on the competence and power subscales (see Table 5). The tests
found no significant differences in participants’ ratings of the VCs’ competence, Z = -0.96,
p = .337, r = -.172, intelligence, t(30) = 0.34, p = .73, r = .052, social economic status, t(30) =
1.13, p = .27, r = .201, or rapport, t(30) = -1.48, p = .15, r = .261. However, there was a signifi-
cant difference between participants’ ratings of power, with the high-power VC rated as more
powerful than the low-power VC, Z = -2.58, p = .01, r = -.463.

AI. As in the previous experiments, incorrect responses were removed from the analysis.
Incorrect responses (2.60%) were excluded, as were all RTs smaller than 200 ms or greater
1000 ms (2.70%). In order to examine whether the power of the VC influenced AI, a repeated
measures ANOVA was carried out with Power (3: high, low, neutral) and Congruency (2: con-
gruent, incongruent) (see Fig 7).

The ANOVA revealed a significant effect of Congruency, F(1, 60) = 75.97, p< .001, η2 =
.717, with congruent trials resulting in faster RTs (M = 470 ms, SD = 90) than incongruent tri-
als (M = 509 ms, SD = 96). However, no significant effect was found for Power, F(1, 60) = 0.17,
p = .17, η2 = .153, and there was no significant interaction between Congruency and Power, F
(2, 60) = 0.06, p = .14, η2 = .108.

In order to evaluate whether participants’ levels of self-monitoring modulated the amount
of AI they displayed towards the high-power VC, the scores from the self-monitoring question-
naire were normalised to the grand mean and added as a covariate in a 3 x 2 repeated measures

Table 5. Means and SDs for questionnaire subscales in Experiment 4.

Subscale Other-Choice VC Choice-for- Other VC

M SD M SD

Competence 0.58 0.15 0.55 0.11

Intelligence 0.6 0.15 0.58 0.17

SES 0.58 0.14 0.55 0.16

Rapport 0.51 0.18 0.57 0.15

Power 0.55 0.11 0.42 0.13

doi:10.1371/journal.pone.0151835.t005

Fig 7. Reaction times (RTs) across all conditions of the finger-tapping task in Experiment 4. Error bars
represent standard error of the mean (SEM).

doi:10.1371/journal.pone.0151835.g007
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ANCOVA, with Power and Congruency as factors. The ANCOVA found a significant main
effect of Congruency, F(1, 58) = 73.7, p< .001, η2 = .718. We did not find any main effect of
Power, F(2, 58) = 2.04, p = .1, η2 = .154, nor any significant interaction between Power and
Congruency, F(2, 58) = 0.14, p = .2, η2 = .108. There was no main effect of Self-Monitoring, nor
were there any interactions between Self-Monitoring and any other factor.

Discussion
Experiment 4 investigated whether participants were more likely to imitate a VC that had
power, compared to one that did not. As with the previous experiments, a strong congruency
effect was found, and questionnaire responses indicated that our manipulation had the desired
effect on participants’ views of the power relationship between themselves and the two VCs.
However, despite the success of our manipulation, no effect of power was found in the finger-
tapping task, suggesting that power does not modulate AI.

Two further considerations could possibly limit our interpretation of the results from
Experiments 1–4. First, these studies used a within-subjects design, where participants experi-
enced higher status or power than one VC, but lower status or power than another. This is in
contrast to previous studies of status and AI, where between-subjects designs are often used
[42,43]. Second, Experiment 4 did not actively manipulate the subjective power of the subject
in a way that was independent from the stimulus—the power manipulation was inherently tied
to the power level of the actor. To remedy this, in Experiment 5, we used a between-subjects
design to manipulate participants’ own feelings of subjective power.

Experiment 5

Methods
Design. Experiment 5 used a between-subjects design and a slightly different AI task. The

experiment was designed as a 2 (Congruency: congruent, incongruent) x 2 (Trial Type: move-
ment, effector-priming) x 3 (Power: high power, low power, neutral) mixed design, with Con-
gruency and Trial Type being within-subjects factors, and Power as between-subjects. The
dependent variables were AI measured from RTs.

Materials. The experimental tasks were presented on a 17-inch Dell flatscreen (60hz
refresh rate) using E-Prime 2.0 [70] and Visual Studio 2008 [71].

Power-priming: Power was primed by randomly assigning participants to complete either a
10-minute high-power (HP; nHP = 56), low-power (LP; nLP = 60), or neutral (ncontrol = 30) writ-
ing prime. Participants received instructions for the writing prime, which has been shown to
reliably induce different levels of subjective power by requiring participants to recall and
describe a past experience [72].

Instructions for the LP condition were as follows:

On the sheet of paper you were given, please recall a particular incident in which another indi-
vidual (or individuals) had power over you. By power, we mean a situation in which another
person (or persons) controlled your ability get something you wanted, or were in a position to
evaluate you.Write about and describe the situation—i.e., what happened, how it made you
feel, etc. . . .

Instructions for the HP condition were as follows:

On the sheet of paper you were given, please recall a particular incident in which you had
power over another individual (or individuals). By power, we mean a situation in which you
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controlled another person (or persons) ability to get something they wanted, or were in a posi-
tion to evaluate them.Write about and describe the situation—i.e., what happened, how it
made you feel, etc. . . .

Instructions for the neutral condition were as follows:

On the sheet of paper you were given, please recall the timeline of events that occurred for you
yesterday. By events, we mean classes,meetings, appointments, etc.Write about and briefly
describe each event—i.e., what happened, specific times, etc. . . .

Finger-lifting task: AI was measured using a finger-lifting task, based on previous research
(for additional details, see [73] and Fig 8). All videos depicted a human hand that was pre-
sented vertically on the screen (6° vertical visual angle x 9° horizontal visual angle), to control
for spatial compatibility effects. Participants rested their right hand in a horizontal orientation
(relative to the presentation screen) with their index finger on the ‘v’ key and middle finger on
the ‘b’ key. At the start of each trial, participants were prompted to hold down the ‘v’ and ‘b’
keys (using their index and middle fingers, respectively), which triggered the presentation of
the baseline stimulus (i.e., resting hand) that lasted for a jittered movement delay between 800
ms—2,400 ms. Following this delay, the hand in the video showed either an index or middle
finger lift on movement trials (or either an index or middle finger colour prime on base trials;
see Fig 8), along with either a ‘1’ or ‘2’. To respond, participants were required to lift either
their own index finger (i.e., lift off the ‘v’ key, in response to a ‘1’) or middle finger (i.e., lift off
the ‘b’ key, in response to a ‘2’).

50% of trials displayed a concurrent finger-lifting action that was either congruent (e.g., par-
ticipants were required to lift their own index finger while observing an index finger action
with a ‘1’) or incongruent (e.g., participants were required to lift their own index finger while
observing an middle finger action with a ‘1’) (see Fig 8). The other 50% of trials were effector-
priming trials in which the finger in the video changed colour but did not move. This was to
isolate the influence of action kinematics as opposed to visual attention on automatic imitation.

Fig 8. Automatic imitation task [figure and caption referenced from 73]). (a) Movement trials depicted a
five-frame action video clip displayed frame 1 for a variable interval (800 ms—2,400 ms). Frames 2 and 3
were displayed for 34 ms each, and frame 4 remained on the screen until subjects responded. These display
durations ensured the appearance of a short video clip. Frame 5 (a blank, blue screen) appeared on the
screen once subjects logged their response. (b) Effector priming trials depicted three frames of the action
video clip. Frame 1 was displayed for a variable interval (800–2,400 ms), frame 2 was displayed until subjects
responded, and frame 3 (a blank, blue screen) appeared on the screen once subjects logged their response.

doi:10.1371/journal.pone.0151835.g008
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RTs were calculated between the last video frame presentation and participants’ key responses
(i.e., lifting off the ‘v’ or ‘b’ key) on 120–128 trials. The precise number of trials varied based on
performance.

Procedure. After signing consent forms, participants completed the writing prime task.
Before data acquisition, participants received standardized instructions and completed practice
trials to get them used to the automatic imitation task. Next, they then carried out the task.
Finally, participants completed a debriefing questionnaire, where they were asked what they
thought the experiment was investigating (no subjects reported anything related to a direct
relationship between subjective power and automatic imitation).

Participants. 146 undergraduate students from the University of California, San Diego
participated for course credit. All participants were right-handed and gave their written
informed consent to participate. The University of California, San Diego Human Research Pro-
tection Program approved the study.

Results
AI. Incorrect responses (5.91%) were excluded, as were all RTs smaller than 200 ms or

greater 1000 ms (1.87%). Participants with error rates greater than 40% on the automatic imita-
tion task were excluded from the main analysis (three participants). Among valid subjects, the
number of correct responses was high (M = 95.10%; SD = 3.62%), and average RTs were fast
(M = 450.92 ms, SD = 132.64 ms). RTs were analysed using a mixed repeated measures
ANOVA, according to a 3 (Power: HP, LP, control) x 2 (Congruency: congruent, incongruent)
x 2 (Trial Type: movement, effector priming) structure.

All main effects were significant. First, a main effect of Power, F(2, 140) = 3.45, p< .05, η2 =
.045, showed that HP participants were slower (M = 477.03 ms; SD = 139.20 ms) than both LP
participants (M = 446.12 ms; SD = 123.23 ms), t(112) = 1.84, p = .07, r = .117, and control par-
ticipants (M = 424.43 ms; SD = 128.13 ms), t(82) = 2.34, p = .02, r = .193, but there was no dif-
ference between LP and control RTs, t(86) = 1.05, ns, r = .086. We also observed a main effect
of Congruency, F(1, 140) = 396.81, p< .001, η2 = .077, which demonstrated that all partici-
pants were faster to respond to congruent trials (M = 427.96 ms; SD = 120.46 ms) than incon-
gruent trials (M = 480.31 ms; SD = 138.28 ms). Finally, there was a main effect of Trial Type,
F(1, 140) = 27.60, p< .001, η2 = .003, which revealed that all participants responded quicker to
movement trials (M = 449.30 ms; SD = 131.82 ms) compared to effector priming trials
(M = 457.59 ms; SD = 132.18 ms).

However, we did not observe any interactions for Power x Congruency, F(2, 140) = .77,
ns, η2 < .001, Power x Trial Type, F(2, 140) = 0.24, ns, η2 < .001, Congruency x Trial Type,
F(1, 140) = .10, ns, η2 < .001, or Power x Congruency x Trial Type, F(2, 140) = .66, ns, η2 <
.001 (see Fig 9).

Discussion
Experiment 5 used a between-subjects design to investigate whether priming participants with
a sense of high- or low-power would modulate their broad tendency towards automatic imita-
tion. As in the previous studies, we found a congruency main effect but no interaction between
congruency and power, suggesting that generalised feelings of power do not modulate the
amount of automatic imitation. Unlike our previous experiments, there was a main effect of
power on RTs, where high-power participants were significantly slower to react to the cue than
those in the low-power condition. This effect is possibly due to the high-power prime leading
to differences in attention (i.e., high-power may cause participants to pay less attention to the
task trials) or motivation (i.e., high-power subjects may be less motivated to perform well).
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Note however, similar to the previous experiments, no significant interactive effects were
found for power and AI, suggesting that generalised feelings of high- or low-power do not
strongly affect participant’s tendency to automatically imitate others.

A Cross-Study Bayesian Analysis
The present paper reports five experiments with null results—an interaction between congru-
ency and status/power was not found in any study. A key weakness of traditional statistical
tests is that they only allow for the rejection of the null hypothesis but cannot indicate when
the null hypothesis should be accepted as true [74]. In recent years, this weakness has led to an
interest in the use of Bayesian hypothesis testing as an alternative method to assess the validity
of the null hypothesis [75,76]. Bayesian hypothesis testing involves the calculation of Bayes
Factors (BFs), which indicate the relative strength of evidence for one theory over another [77].
BFs can either indicate the odds of favouring the null hypothesis over the hypothesised alterna-
tive (BF01) or else indicate the favour of the experimental hypothesis (BF10). In our case, we
sought to find the BF01, in order to assess whether our findings gave good evidence to accept
the null hypothesis (and consequently, accept that there is no effect of social status/power on
AI). BFs can range from zero to an infinite value, whereby a value of 1 does not favour either
theory, and values above 1 indicate increasing evidence for one alternative over the other [77].
Jeffreys [78] suggests that odds greater than 3 should be considered as some evidence in favour
of one hypothesis over another, whereas odds greater than 10 should be regarded as strong
evidence.

In order to carry out Bayesian t-tests on our data, a congruency effect was calculated for
each participant as the mean RT for incongruent trials minus the mean RT for congruent trials.
A t-test was then carried out to compare congruency effects in the high-status/power and low-
status/power conditions. The resulting t values were then entered into an online programme
that calculated the BF01 for each experiment [76]. As recommended by the authors, these anal-
yses are based upon the JZS Bayes Factor with the r scale set to 1. Table 6 shows the results of
the analyses.

As can be seen in all 5 studies, the BF01 was greater than 3, giving us good evidence to favour
the null hypothesis that social status/power does not modulate AI.

Fig 9. Reaction times (RTs) across all conditions of the finger-lifting task in Experiment 5.
AI = automatic imitation, EP = effector priming. Error bars represent standard error of the mean (SEM).

doi:10.1371/journal.pone.0151835.g009
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General Discussion
The five experiments reported in this paper used a series of different manipulations to investi-
gate whether social status (Experiments 1–3) or power (Experiments 4 and 5) had a moderating
effect on automatic imitation (AI), as measured in a finger-movement task. No significant
interactions were found between congruency and social status/power. Additionally, Bayesian
hypothesis testing indicated that the null hypothesis should be favoured over the experimental
hypothesis in all five studies. We now consider the possible reasons for the lack of a modulating
effect of status or power on AI, as well as the other implications of our findings.

Possible limitations in the status and power manipulations
One possible explanation for the lack of AI modulation by social status/power is to simply
assume that our manipulations of the social status for other characters (Experiments 1–3) or of
the amount of power experienced by our participants (Experiments 4 and 5) were unsuccessful.
This seems unlikely, given that we used well-established and widely-used power manipulations
(e.g., Galinsky, Gruenfeld, & Magee, 2003), and post-experiment questionnaires administered
showed that participants associated the high-status/power individual with higher status/power
characteristics.

Self-report measures, such as the manipulation check questionnaires used in Experiments
1–4, have a number of limitations—including being open to demand characteristics and having
questionable validity in predicting behaviour [79–81]. However, note that Experiment 5 did
not involve a questionnaire-based power manipulation check, and we still found a clear effect
of power priming on participants’ performance on the finger-tapping task. Participants who
had been primed with high-power subsequently showed slower RTs in both congruent and
incongruent trials, compared to those who received low-power or neutral primes. This effect
could likely be due to the fact that those in the high-power condition were less motivated to
fully engage in the task, as they already felt a sense of achievement due to the prime. The data is
in line with work by Hogeveen et al. [39], demonstrating that high-power primes reduced
motor facilitation during action observation (which relates to slower motor responses). The
fact that this effect was only found in Experiment 5 may be due to the fact that this was the
only experiment that employed a between-subjects design, in which participants experienced
only a single power-condition throughout the entirety of the study. Overall, the finding of
power impacting overall motor behaviour (but not AI specifically) adds support to the claim
that, at least with Experiment 5, the power manipulation was successful but had no effect on
participants’ propensity to imitate.

Finally, the present series of studies represents a wide-ranging, cross-lab attempt to find an
effect of power/status on AI, using a variety of established hierarchy manipulations. These

Table 6. Results of Bayesian t-tests for each of the 5 experiments.

Experiment Mean Difference (CE) Bayes Factor (01)

Effect Size d t-value p-value

1 (paired) 0.144 0.545 0.895 5.936

2 (paired) 0.046 -0.195 0.847 6.139

3 (paired) 0 0 1 3.817

4 (paired) 0.046 0.297 0.768 6.888

5 (independent, movement only) 0.041 -0.324 0.747 6.572

doi:10.1371/journal.pone.0151835.t006

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 23 / 31



ranged from learning about the status of the observed characters (Experiments 1 and 2), to
behavioural demonstrations of the other characters superiority/inferiority at performing a task
compared to the participant (Experiment 3), manipulating the amount of power participants
had relative to other characters in a choice task (Experiment 4), and priming participants with
a general sense of power (Experiment 5). While a failure to find an effect of power/status on
any of these individual experiments could be due to the failure of one particular manipulation,
it seems highly unlikely that none of these different manipulations succeeded in changing par-
ticipants’ perceptions of power/status at all.

Possible limitations in the automatic imitation task
A different category of possible explanations for our results relates to our preferred AI para-
digm for these studies (over other BM approaches). The finger-tapping task is highly controlled
and participants perform repeated trials as fast as possible. Thus, it is quite different from the
kind of BM that individuals engage during real-life social interactions. Previous studies that
have found an effect of status on mimicry [42,43] employed a naturalistic paradigm, where
experimenters observed how much participants copied the movements of a confederate during
a social interaction. While BM and AI are usually assumed to reflect the same underlying pro-
cess, there is currently no conclusive evidence that these two processes rely on the same cogni-
tive or neural mechanisms [10]. Therefore, effects found in one paradigm may not necessarily
transfer to the other (for a similar argument, see [8]).

Another issue is that the finger movements are only one of a number of possible motor
actions that have been used within the AI literature. Other studies have shown social modula-
tions of AI using a task that requires movements of the whole hand (i.e., hand-opening or clos-
ing, e.g. [6,82]), which requires participants to pay greater attention to the observed hand
action by making the start of that action the cue for participants to move. It is possible that
more naturalistic motor responses (and greater emphasis on the observation of others’ actions)
produce increased sensitivity to social modulations, compared to the finger tasks used in the
current experiments. Also, an informed reader might note that the finger-tapping task used in
Experiments 1–4 did not control for any effects of spatial compatibility, even though this was
controlled for in Experiment 5 where we found similar null effects (using the vertically-ori-
ented hand stimulus; see Fig 8).

Despite these potential limitations, the finger-movement tasks used here have previously
been shown to be sensitive to other social modulators of mimicry. Several studies have used
finger movements to demonstrate that AI increases when participants believe that the
observed action is being generated by a human, as opposed to a robotic or virtual agent
[83,84] or when the action they observe is biologically possible rather than biologically
impossible [85]. These findings suggest that participants’ beliefs about the social nature of
the observed stimuli can modulate the tendency to imitate. Further compelling evidence
comes from studies showing that self-focus [86], prosocial and antisocial priming
[4,56,73,87], self-construal [4], the facial expression of the observed character [49], and
whether the observed character is a member of a racial in-group or out-group [49] can all
effectively modulate AI in simple finger-movement tasks—even in cases where spatial com-
patibility effects are not controlled [4,49,56]. Furthermore, with our Experiment 5, we did
control for spatial compatibility, and we still detected null results of a similar magnitude to
Experiments 1–4, suggesting that the lack of control for spatial compatibility in those experi-
ments cannot explain the failure to find an effect of status/power. Given these considerations,
it seems unlikely that our failure to find a modulating effect of status or power on AI is due
purely to the specific type of SRC task measure.
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The potential role of individual differences
Another factor that could impact AI modulation is individual differences in social characteris-
tics. Both Cheng and Chartrand [42] and Ashton-James and Levordashka [43] found effects of
status on mimicry only when taking into account individual differences. In the case of Cheng
and Chartrand, they found that only those participants who were high in self-monitoring
showed greater mimicry of the high-status actor than the low-status actor. In a similar way,
Ashton-James and Levordashka found that participants who were high in trait narcissism
mimicked the high-status actor significantly more than participants who were not high in trait
narcissism. Self-monitoring and narcissism are both traits centred on the need for social accep-
tance, so it is not surprising that they are highly correlated [88]. And notably, two recent stud-
ies [51,89] have found that people with narcissistic traits show less AI in a finger-tapping task.
While this might seem contradictory, these findings are compatible if we consider that people
high in narcissism are also better at controlling their imitative behaviour, both in response to
status cues (in the naturalistic context) and in response to incongruent stimuli (in the finger-
tapping task).

In the current set of studies, only Experiment 4 measured individual differences by having
participants complete a self-monitoring questionnaire [90]. We found that adding self-moni-
toring as a covariate had no effect on the relationship between power and mimicry (with no
other effects). Thus, we did not replicate the findings described above. However, note that both
our Experiment 4 (n = 31) and the previous studies (n = 27 in Obhi et al., [89]; n = 18 in Hogev-
een and Obhi [51]; approximately n = 12 per group in Ashton-James and Levordashka [43];
approximately n = 10 per group in Cheng and Chartrand [42]) all have fairly low power to
detect between-group differences or correlations between behaviour and personality traits [91].
A full assessment of the relationship between individual differences in self-presentation and
the tendency to imitate will require further investigation.

Accepting the null
Given the above-reviewed evidence, we argue that our power and status manipulations were
robust and wide-ranging. Our AI task is also well established and has shown modulatory effects
in previous studies. A series of five experiments with strong designs all demonstrated null
results, and a cross-study Bayesian analysis clearly showed that these data argue in favour of
accepting the null hypothesis. Thus, we conclude that manipulating social power and status
does not modulate AI of finger movements in the context we describe. We now consider the
implications of this conclusion for general theories of imitation and social interaction.

First, our results do not imply that power and status cues do not modulate any automatic
social behaviour. Previous research has demonstrated that that social status can affect gaze fol-
lowing [36,92] and that being primed with a sense of power leads to slower motor responding
([39] and experiment 5 of the current paper). In addition, several other studies have shown
more subtle effects of power and status on gaze fixation [93], emotion recognition [94] and
autonomic nervous system responding [95]. These collective findings suggest that the null
effects of power and status on AI found in our experiments are specific to mimicry (of finger
movements), rather than generalising to other forms of social behaviour.

With this in mind, we suggest that power and status might have a greater impact when the
movements involved are social gestures, like hand shaking [96,97], pointing [98] or other affec-
tive gestures (e.g., thumbs-up or down; [99,100]). It is also possible that contrasting high- and
low-power related gestures, such as clenched versus unclenched fists [101], approach versus
avoidance related movements [102–104] or dominant versus submissive postures [45,46,105]
may have led to a greater effect of our power and status manipulations on AI. Such stimuli,
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which are more socially or emotionally “rich” than those used in the finger-movement task,
might lead to automatic motor responding that dynamically integrates the context of the per-
ceiver state, displayer state, and action itself [e.g., as with affective facial expressions; 47].

Another important factor to keep in mind is that mimicking those with a different status
level as oneself is not necessarily the best way to increase affiliation and rapport. To use an
obvious example, two people both adopting dominant postures are more likely to be perceived
as in conflict. Tiedens and Fragale [46] found that participants more readily assumed a comple-
mentary posture to a confederate and preferred those complementary confederates (over those
who mimicked them). This suggests that, in some cases, complementarity (rather than mim-
icry) is the more natural behaviour when interacting with those of a different social status.

It may be that complementary actions are more sensitive to manipulations of status and
power than imitative actions. If so, this would explain the findings of the current experiments,
as well as suggesting some intriguing directions for future research. As an example, to the
extent that power-related movements and actions are over-learned, it is possible that one
might be able to find a reverse stimulus compatibility effect of a similar type to that found for
hand-shaking [96,97], in which dominant actions prime a submissive response (and vice
versa). Manipulating the status or power of the participant compared to the observed character
in such a situation might then lead to significant modulations of these effects.

It is also important to consider the theoretical implications of these results. The STORM
model [3], along with other mimicry frameworks [2,8] have suggested that people should show
greater AI of high-status individuals compared to low-status individuals, if greater mimicry
leads to greater affiliation. However, this argument depends on three key assumptions: First,
mimicry will lead to increased liking in all situations. Second, people always desire to be liked
by those with high-status. And third, AI tasks such as the finger tapping and lifting (as used
here) are susceptible to strategic modulation, based on the identity of the person being imi-
tated. Therefore, the null findings from the current experiments could be explained by a break-
down in one or more of these assumptions.

On the first assumption, it may be that mimicry of intransitive movements does not always
lead to increased affiliation. Alternatively, as discussed above, it is possible that in the case of
status and power, complementary gestures lead to a greater sense of affiliation than mimicked
gestures. On the second assumption, work by Fiske and others [106–108] has shown that peo-
ple often rate those with higher status as competent but unlikeable, particularly when they are
in competition with them (as in Experiments 3 and 4 of the current paper). And on the third
assumption, although previous studies have shown that social factors can impact AI, none of
these factors required participants to distinguish between two characters on the basis of such
an abstract level as status and power. Therefore, it might be possible that the cognitive mecha-
nisms underpinning AI are not sensitive to the strategic planning necessary for status and
power (while still being sensitive to other less cognitively demanding, yet still social factors).
Further research will be needed to distinguish between these possibilities, but at present, it is
possible that mimicry is used in a “Machiavellian”manner—albeit in a more nuanced manner
than previously thought.

Overall, our studies suggest that theories on the social modulation of mimicry must take
into account how the interaction partner is likely to interpret the behaviour of the mimicker.
For instance, a recent study by Kavanagh, Suhler, Churchland, and Winkielman [48] demon-
strated that mimicking an unpleasant person can cause third-party observers to rate the
mimicker as being less socially competent (compared to when they do notmimic the observer).
Such findings, along with the experiments outlined in this paper, demonstrate the need for the-
oretical mimicry models to take into account the complex network of hierarchies, goals, and
expectations that surround dyadic interactions.
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Conclusions
In conclusion, the current set of studies examined the extent to which status and power modu-
late AI. Despite using a wide range of well-established manipulations and paradigms, we found
no evidence for a significant effect on AI of intransitive finger movements. Moreover, Bayesian
hypothesis testing indicated that all experiments favoured the null hypothesis.

Generally, these findings suggest that mimicry is not always engaged in cases where the
observed behaviour is non-goal-directed. However, they leave open the possibility that other
automatic behaviours may be utilized in cases, where social cues may be more complex.

Author Contributions
Conceived and designed the experiments: HF ECMS PW AH. Performed the experiments: HF
ECMS. Analyzed the data: HF ECMS. Contributed reagents/materials/analysis tools: HF EC
PW AH. Wrote the paper: HF EC PW AH. Experiments 1 and 2: MS AH. Experiments 3 and
4: HF AH. Experiment 5: EC PW.

References
1. Chartrand TL, Bargh JA. The chameleon effect: The perception-behavior link and social interaction. J

Pers Soc Psychol. 1999; 76: 893–910. PMID: 10402679

2. Lakin JL, Jefferis VE, Cheng CM, Chartrand TL. The chameleon effect as social glue: evidence for the
evolutionary significance of nonconscious mimicry. J Nonverbal Behav. Springer; 2003; 27: 145–162.
Available: http://www.springerlink.com/index/R16K6T278246H656.pdf

3. Wang Y, Hamilton AF de C. Social top-down response modulation (STORM): a model of the control of
mimicry in social interaction. Front Hum Neurosci. 2012; 6. doi: 10.3389/fnhum.2012.00153

4. Wang Y, Hamilton AF de C. Understanding the role of the “self” in the social priming of mimicry. PLoS
One. 2013; 8: e60249. doi: 10.1371/journal.pone.0060249 PMID: 23565208

5. Wang Y, Newport R, Hamilton AFDC. Eye contact enhances mimicry of intransitive hand movements.
Biol Lett. 2011; 7: 7–10. doi: 10.1098/rsbl.2010.0279 PMID: 20427328

6. Leighton J, Bird G, Orsini C, Heyes CM. Social attitudes modulate automatic imitation. J Exp Soc Psy-
chol. Elsevier; 2010; 46: 905–910. doi: 10.1016/j.jesp.2010.07.001

7. van Baaren RB, Janssen L, Chartrand TL, Dijksterhuis A. Where is the love? The social aspects of
mimicry. Philos Trans R Soc Lond B Biol Sci. 2009; 364: 2381–2389. doi: 10.1098/rstb.2009.0057
PMID: 19620109

8. Chartrand TL, Lakin JL. The antecedents and consequences of human behavioral mimicry. Annu Rev
Psychol. 2013; 64: 285–308. doi: 10.1146/annurev-psych-113011-143754 PMID: 23020640

9. Brass M, Bekkering H, Wohlschläger A, PrinzW. Compatibility between observed and executed finger
movements: comparing symbolic, spatial, and imitative cues. Brain Cogn. 2000; 44: 124–143. doi: 10.
1006/brcg.2000.1225 PMID: 11041986

10. Heyes CM. Automatic imitation. Psychol Bull. 2011; 44: 463–483. doi: 10.1037/a0022288

11. Stürmer B, Aschersleben G, Prinz W. Correspondence effects with manual gestures and postures: a
study of imitation. J Exp Psychol Hum Percept Perform. 2000; 26: 1746–1759.

12. Hess U, Fischer AH. Emotional mimicry: why and when we mimic emotions. Soc Personal Psychol
Compass. 2014; 8: 45–57. doi: 10.1111/spc3.12083

13. Tomasello M. Do apes ape? In: Heyes CM, Galef BG, editors. Social Learning In Animals: The Roots
of Culture. New York, NY: Academic Press; 1996. pp. 319–346.

14. Eaves DL, Turgeon M, Vogt S. Automatic imitation in rhythmical actions: kinematic fidelity and the
effects of compatibility, delay, and visual monitoring. PLoS One. 2012; 7: e46728. doi: 10.1371/
journal.pone.0046728 PMID: 23071623

15. Pan X, Hamilton de AF C. Automatic imitation in a rich social context with virtual characters. Front Psy-
chol. 2015; 6. doi: 10.3389/fpsyg.2015.00790

16. Mcintosh DN. Spontaneous facial mimicry, liking and emotional contagion. Polish Psychol Bull. 2006;
37: 31–42.

17. Likowski KU, Mühlberger A, Seibt B, Pauli P, Weyers P. Modulation of facial mimicry by attitudes. J
Exp Soc Psychol. Elsevier; 2008; 44: 1065–1072. doi: 10.1016/j.jesp.2007.10.007

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 27 / 31

http://www.ncbi.nlm.nih.gov/pubmed/10402679
http://www.springerlink.com/index/R16K6T278246H656.pdf
http://dx.doi.org/10.3389/fnhum.2012.00153
http://dx.doi.org/10.1371/journal.pone.0060249
http://www.ncbi.nlm.nih.gov/pubmed/23565208
http://dx.doi.org/10.1098/rsbl.2010.0279
http://www.ncbi.nlm.nih.gov/pubmed/20427328
http://dx.doi.org/10.1016/j.jesp.2010.07.001
http://dx.doi.org/10.1098/rstb.2009.0057
http://www.ncbi.nlm.nih.gov/pubmed/19620109
http://dx.doi.org/10.1146/annurev-psych-113011-143754
http://www.ncbi.nlm.nih.gov/pubmed/23020640
http://dx.doi.org/10.1006/brcg.2000.1225
http://dx.doi.org/10.1006/brcg.2000.1225
http://www.ncbi.nlm.nih.gov/pubmed/11041986
http://dx.doi.org/10.1037/a0022288
http://dx.doi.org/10.1111/spc3.12083
http://dx.doi.org/10.1371/journal.pone.0046728
http://dx.doi.org/10.1371/journal.pone.0046728
http://www.ncbi.nlm.nih.gov/pubmed/23071623
http://dx.doi.org/10.3389/fpsyg.2015.00790
http://dx.doi.org/10.1016/j.jesp.2007.10.007


18. Stel M, van Baaren RB, Blascovich J, van Dijk E, McCall C, PollmannMMH, et al. Effects of a priori lik-
ing on the elicitation of mimicry. Exp Psychol. 2010; 57: 412–418. doi: 10.1027/1618-3169/a000050
PMID: 20178935

19. Lakin JL, Chartrand TL. Using nonconscious behavioral mimicry to create affiliation and rapport. Psy-
chol Sci. 2003; 14: 334–339. Available: http://www.ncbi.nlm.nih.gov/pubmed/12807406 PMID:
12807406

20. Lakin JL, Chartrand TL, Arkin RM. I am too just like you: nonconscious mimicry as an automatic
behavioral response to social exclusion. Psychol Sci. 2008; 19: 816–822. doi: 10.1111/j.1467-9280.
2008.02162.x PMID: 18816290

21. Over H, Carpenter M. Priming third-party ostracism increases affiliative imitation in children. Dev Sci.
2009; 12: 1–8.

22. Bourgeois P, Hess U. The impact of social context on mimicry. Biol Psychol. 2008; 77: 343–352. doi:
10.1016/j.biopsycho.2007.11.008 PMID: 18164534

23. Yabar Y, Johnston L, Miles LK, Peace V. Implicit behavioral mimicry: Investigating the impact of group
membership. J Nonverbal Behav. 2006; 30: 97–113. doi: 10.1007/s10919-006-0010-6

24. Carr EW, Winkielman P. When mirroring is both simple and “smart”: howmimicry can be embodied,
adaptive, and non-representational. Front Hum Neurosci. 2014;8.

25. Mast MS. Interpersonal behaviour and social perception in a hierarchy: the interpersonal power and
behaviour model. Eur Rev Soc Psychol. 2010; 21: 1–33. doi: 10.1080/10463283.2010.486942

26. Magee JC, Galinsky AD. Social hierarchy: the self reinforcing nature of power and status. Acad
Manag Ann. 2008; 2: 351–398.

27. Chiao JY. Neural basis of social status hierarchy across species. Curr Opin Neurobiol. Elsevier Ltd;
2010; 20: 803–809.

28. Ball S, Eckel C, Grossman P hilli J, ZameW. Status in Markets. Q J Econ. 2001; 116: 161–188. doi:
10.1162/003355301556374

29. Guinote A. The social cogntion of power. In: Mikulincer M, Shaver PR, Borgida E, Bargh JA, editors.
APA Handbook of Personality and Social Psychology, Volume 1: Attitudes and Social Cognition.
Washington D.C.: American Psychological Association; 2015. pp. 547–569.

30. Smith PK, Magee JC. The interpersonal nature of power and status. Curr Opin Behav Sci. 2015; 3:
152–156. doi: 10.1016/j.cobeha.2015.04.007

31. Fiske ST, Dépret E. Control, interdependence and power: understanding social cognition in its social
context. Eur Rev Soc Psychol. 1996; 7: 31–61. doi: 10.1080/14792779443000094

32. Leffler A, Gillespie DL, Conaty JC. The effects of status differentiation on nonverbal behavior. Soc
Psychol Q. 1982; 45: 153. doi: 10.2307/3033648

33. Larsen KS, Triplett JS, Brant WD, Langenberg D. Collaborator status, subject characteristics, and
conformity in the Asch paradigm. J Soc Psychol. 2010; 108: 259–263. doi: 10.1080/00224545.1979.
9711639

34. Halperin K, Snyder CR, Shenkel RJ, Houston BK. Effects of source status and message favorability
on acceptance of personality feedback. J Appl Psychol. 1976; 61: 85–88.

35. Doob AN, Gross AE. Status of frustrator as an inhibitor of horn-honking responses. J Soc Psychol.
1968; 76: 213–218. doi: 10.1080/00224545.1968.9933615

36. Dalmaso M, Pavan G, Castelli L, Galfano G. Social status gates social attention in humans. Biol Lett.
2012; 8: 450–452. doi: 10.1098/rsbl.2011.0881 PMID: 22090207

37. Ratcliff NJ, Hugenberg K, Shriver ER, Bernstein MJ. The allure of status: high-status targets are privi-
leged in face processing and memory. Personal Soc Psychol Bull. 2011; 37: 1003–1015. doi: 10.
1177/0146167211407210

38. Dalton AN, Chartrand TL, Finkel EJ. The schema driven chameleon: how mimicry affects executive
and self-regulatory resources. J Pers Soc Psychol. 2010; 98: 605–617. doi: 10.1037/a0017629 PMID:
20307132

39. Hogeveen J, Inzlicht M, Obhi SS. Power changes how the brain responds to others. J Exp Psychol
Gen. 2014; 143: 755–762. doi: 10.1037/a0033477 PMID: 23815455

40. Iacoboni M. Imitation, empathy, and mirror neurons. Annu Rev Psychol. 2009; 60: 653–670. doi: 10.
1146/annurev.psych.60.110707.163604 PMID: 18793090

41. Hess U, Fischer AH. Emotional mimicry as social regulation. Personal Soc Psychol Rev. 2013; 17:
142–157. doi: 10.1177/1088868312472607

42. Cheng CM, Chartrand TL. Self-monitoring without awareness: using mimicry as a nonconscious affili-
ation strategy. J Pers Soc Psychol. 2003; 85: 1170–1179. doi: 10.1037/0022-3514.85.6.1170 PMID:
14674822

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 28 / 31

http://dx.doi.org/10.1027/1618-3169/a000050
http://www.ncbi.nlm.nih.gov/pubmed/20178935
http://www.ncbi.nlm.nih.gov/pubmed/12807406
http://www.ncbi.nlm.nih.gov/pubmed/12807406
http://dx.doi.org/10.1111/j.1467-9280.2008.02162.x
http://dx.doi.org/10.1111/j.1467-9280.2008.02162.x
http://www.ncbi.nlm.nih.gov/pubmed/18816290
http://dx.doi.org/10.1016/j.biopsycho.2007.11.008
http://www.ncbi.nlm.nih.gov/pubmed/18164534
http://dx.doi.org/10.1007/s10919-006-0010-6
http://dx.doi.org/10.1080/10463283.2010.486942
http://dx.doi.org/10.1162/003355301556374
http://dx.doi.org/10.1016/j.cobeha.2015.04.007
http://dx.doi.org/10.1080/14792779443000094
http://dx.doi.org/10.2307/3033648
http://dx.doi.org/10.1080/00224545.1979.9711639
http://dx.doi.org/10.1080/00224545.1979.9711639
http://dx.doi.org/10.1080/00224545.1968.9933615
http://dx.doi.org/10.1098/rsbl.2011.0881
http://www.ncbi.nlm.nih.gov/pubmed/22090207
http://dx.doi.org/10.1177/0146167211407210
http://dx.doi.org/10.1177/0146167211407210
http://dx.doi.org/10.1037/a0017629
http://www.ncbi.nlm.nih.gov/pubmed/20307132
http://dx.doi.org/10.1037/a0033477
http://www.ncbi.nlm.nih.gov/pubmed/23815455
http://dx.doi.org/10.1146/annurev.psych.60.110707.163604
http://dx.doi.org/10.1146/annurev.psych.60.110707.163604
http://www.ncbi.nlm.nih.gov/pubmed/18793090
http://dx.doi.org/10.1177/1088868312472607
http://dx.doi.org/10.1037/0022-3514.85.6.1170
http://www.ncbi.nlm.nih.gov/pubmed/14674822


43. Ashton—James CE, Levordashka A. When the wolf wears sheep’s clothing: individual differences in
the desire to be liked influence nonconscious behavioral mimicry. Soc Psychol Personal Sci. 2013; 4:
643–648. doi: 10.1177/1948550613476097

44. Heyes CM. Where do mirror neurons come from? Neurosci Biobehav Rev. Elsevier Ltd; 2010; 34:
575–583. doi: 10.1016/j.neubiorev.2009.11.007

45. Huang L, Galinsky AD, Gruenfeld DH, Guillory LE. Powerful postures versus powerful roles: which is
the proximate correlate of thought and behavior? Psychol Sci. 2011; 22: 95–102.

46. Tiedens LZ, Fragale AR. Power moves: complementarity in dominant and submissive nonverbal
behavior. J Pers Soc Psychol. 2003; 84: 558–568.

47. Carr EW, Winkielman P, Oveis C. Transforming the mirror: power fundamentally changes facial
responding to emotional expressions. J Exp Psychol Gen. 2014; 143: 997–1003. doi: 10.1037/
a0034972 PMID: 24219023

48. Kavanagh LC, Suhler CL, Churchland PS, Winkielman P. When it’s an error to mirror: the surprising
reputational costs of mimicry. Psychol Sci. 2011; 22: 1274–1276. doi: 10.1177/0956797611418678
PMID: 21921290

49. Rauchbauer B, Majdandžić J, Hummer A, Windischberger C, LammC. Distinct neural processes are
engaged in the modulation of mimicry by social group- membership and emotional expressions. Cor-
tex. Elsevier Ltd; 2015;

50. Cook R, Bird G, Lünser G, Huck S, Heyes CM. Automatic imitation in a strategic context: players of
rock-paper-scissors imitate opponents’ gestures. Proc R Soc B. 2012; 279: 780–786.

51. Hogeveen J, Obhi SS. Automatic imitation is automatic, but less so for narcissists. Exp Brain Res.
2013; 224: 613–621. doi: 10.1007/s00221-012-3339-6 PMID: 23187883

52. Wang Y. The Control of Mimicry by Social Signals. University of Nottingham. 2012.

53. Ly M, Haynes MR, Barter JW, Weinberger DR, Zink CF. Subjective socioeconomic status predicts
human ventral striatal responses to social status information. Curr Biol. Elsevier Ltd; 2011; 21: 794–
797. doi: 10.1016/j.cub.2011.03.050

54. Mathworks. Matlab R2015b. Natick, MA: The Mathworks Inc; 2015.

55. Brass M, Bekkering H, Prinz W. Movement observation affects movement execution in a simple
response task. Acta Psychol (Amst). 2001; 106: 3–22.

56. Wang Y, Hamilton AFDC. Anterior medial prefrontal cortex implements social priming of mimicry. Soc
Cogn Affect Neurosci. 2015; 10: 486–493. doi: 10.1093/scan/nsu076 PMID: 25009194

57. Zink CF, Tong Y, Chen Q, Bassett DS, Stein JL, Meyer-Lindenberg A. Know your place: neural pro-
cessing of social hierarchy in humans. Neuron. 2008; 58: 273–283. doi: 10.1016/j.neuron.2008.01.
025 PMID: 18439411

58. Fiske ST, Cuddy AJC, Glick P, Xu J. A model of (often mixed) stereotype content: Competence and
warmth respectively follow from perceived status and competition. J Pers Soc Psychol. 2002; 82:
878–902. doi: 10.1037//0022-3514.82.6.878 PMID: 12051578

59. WorldViz. Vizard 4.10 [Internet]. Santa Barbra, CA: WorldViz LLC; 2013. Available: http://www.
worldviz.com/products/vizard

60. Autodesk. Motionbuilder 14.0 [Internet]. San Rafael, CA: Autodesk, Inc; 2013. Available: http://www.
autodesk.com/products/motionbuilder/overview

61. Ruys KI, Aarts H. When competition merges people’s behavior: Interdependency activates shared
action representations. J Exp Soc Psychol. Elsevier Inc.; 2010; 46: 1130–1133.

62. Belot M, Crawford VP, Heyes CM. Players of matching pennies automatically imitate opponents’ ges-
tures against strong incentives. Proc Natl Acad Sci. 2013; 110: 2763–2768. doi: 10.1073/pnas.
1209981110 PMID: 23382227

63. Leotti LA, Delgado MR. The inherent reward of choice. Psychol Sci. 2011; 22: 1310–1318. doi: 10.
1177/0956797611417005 PMID: 21931157

64. Guinote A. Power affects basic cognition: increased attentional inhibition and flexibility. J Exp Soc
Psychol. 2007; 43: 685–697. doi: 10.1016/j.jesp.2006.06.008

65. Guinote A. Power and affordances: when the situation has more power over powerful than powerless
individuals. J Pers Soc Psychol. 2008; 95: 237–252. doi: 10.1037/a0012518 PMID: 18665700

66. Cook JE, Arrow H, Malle BF. The effect of feeling stereotyped on social power and inhibition. Personal
Soc Psychol Bull. 2011; 37: 165–180. doi: 10.1177/0146167210390389

67. Carli LL. Gender, interpersonal power, and social influence. J Soc Issues. 1999; 55: 81–99. doi: 10.
1111/0022-4537.00106

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 29 / 31

http://dx.doi.org/10.1177/1948550613476097
http://dx.doi.org/10.1016/j.neubiorev.2009.11.007
http://dx.doi.org/10.1037/a0034972
http://dx.doi.org/10.1037/a0034972
http://www.ncbi.nlm.nih.gov/pubmed/24219023
http://dx.doi.org/10.1177/0956797611418678
http://www.ncbi.nlm.nih.gov/pubmed/21921290
http://dx.doi.org/10.1007/s00221-012-3339-6
http://www.ncbi.nlm.nih.gov/pubmed/23187883
http://dx.doi.org/10.1016/j.cub.2011.03.050
http://dx.doi.org/10.1093/scan/nsu076
http://www.ncbi.nlm.nih.gov/pubmed/25009194
http://dx.doi.org/10.1016/j.neuron.2008.01.025
http://dx.doi.org/10.1016/j.neuron.2008.01.025
http://www.ncbi.nlm.nih.gov/pubmed/18439411
http://dx.doi.org/10.1037//0022-3514.82.6.878
http://www.ncbi.nlm.nih.gov/pubmed/12051578
http://www.worldviz.com/products/vizard
http://www.worldviz.com/products/vizard
http://www.autodesk.com/products/motionbuilder/overview
http://www.autodesk.com/products/motionbuilder/overview
http://dx.doi.org/10.1073/pnas.1209981110
http://dx.doi.org/10.1073/pnas.1209981110
http://www.ncbi.nlm.nih.gov/pubmed/23382227
http://dx.doi.org/10.1177/0956797611417005
http://dx.doi.org/10.1177/0956797611417005
http://www.ncbi.nlm.nih.gov/pubmed/21931157
http://dx.doi.org/10.1016/j.jesp.2006.06.008
http://dx.doi.org/10.1037/a0012518
http://www.ncbi.nlm.nih.gov/pubmed/18665700
http://dx.doi.org/10.1177/0146167210390389
http://dx.doi.org/10.1111/0022-4537.00106
http://dx.doi.org/10.1111/0022-4537.00106


68. Rudman LA, Kilianski SE. Implicit and explicit attitudes toward female authority. Personal Soc Psychol
Bull. 2000; 26: 1315–1328. doi: 10.1177/0146167200263001

69. Andreoni J, Petrie R. Beauty, gender and stereotypes: evidence from laboratory experiments. J Econ
Psychol. 2008; 29: 73–93. doi: 10.1016/j.joep.2007.07.008

70. Psychology Software Tools. E-Prime 2.0. Pittsburgh, PA: Psychology Software Tools, Inc.; 2012.

71. Microsoft. Visual Studio 2008. Redmond, WA: Microsoft Inc; 2008.

72. Galinsky AD, Gruenfeld DH, Magee JC. From power to action. J Pers Soc Psychol. 2003; 85: 453–
466. doi: 10.1037/0022-3514.85.3.453 PMID: 14498782

73. Cook JL, Bird G. Social attitudes differentially modulate imitation in adolescents and adults. Exp Brain
Res. 2011; 211: 601–612. doi: 10.1007/s00221-011-2584-4 PMID: 21336831

74. Shanks DR, Newell BR, Lee EH, Balakrishnan D, Ekelund L, Cenac Z, et al. Priming intelligent behav-
ior: an elusive phenomenon. PLoS One. 2013; 8: e56515. doi: 10.1371/journal.pone.0056515 PMID:
23637732

75. Dienes Z. Bayesian versus orthodox statistics: which side are you on? Perspect Psychol Sci. 2011; 6:
274–290. doi: 10.1177/1745691611406920 PMID: 26168518

76. Rouder JN, Speckman PL, Sun D, Morey RD, Iverson G. Bayesian t tests for accepting and rejecting
the null hypothesis. Psychon Bull Rev. 2009; 16: 225–237. doi: 10.3758/PBR.16.2.225 PMID:
19293088

77. Dienes Z. Using Bayes to get the most out of non-significant results. Front Psychol. 2014; 5. doi: 10.
3389/fpsyg.2014.00781

78. Jeffreys H. The Theory of Probability. 3rd ed. Oxford: Oxford University Press; 1961.

79. Spector PE. Using self-report questionnaires in OB research: a comment on the use of a controversial
method. J Organ Behav. 1994; 15: 385–392.

80. MacCann C, Matthews G, Zeidner M, Roberts RD. Psychological assessment of emotional intelli-
gence: A review of self-report and performance-based testing. Int J Organ Anal. 2003; 11: 247–274.
Available: http://www.emeraldinsight.com/journals.htm?articleid=1664959&show=abstract

81. Naef M, Schupp J. Measuring trust: experiments and surveys in contrast and combination. Berlin;
2009. Report No.: 167.

82. Wang Y, Ramsey R, Hamilton AF de C. The control of mimicry by eye contact is mediated by medial
prefrontal cortex. J Neurosci. 2011; 31: 12001–12010. doi: 10.1523/JNEUROSCI.0845-11.2011
PMID: 21849560

83. Longo MR, Bertenthal BI. Attention modulates the specificity of automatic imitation to human actors.
Exp Brain Res. 2009; 192: 739–744. doi: 10.1007/s00221-008-1649-5 PMID: 19034438

84. Liepelt R, Brass M. Top-downmodulation of motor priming by belief about animacy. Exp Psychol.
2010; 57: 221–227. doi: 10.1027/1618-3169/a000028 PMID: 20178950

85. Longo MR, Kosobud A, Bertenthal BI. Automatic imitation of biomechanically possible and impossible
actions: effects of priming movements versus goals. J Exp Psychol Hum Percept Perform. 2008; 34:
489–501. doi: 10.1037/0096-1523.34.2.489 PMID: 18377184

86. Spengler S, Brass M, Kühn S, Schütz-Bosbach S. Minimizing motor mimicry by myself: self-focus
enhances online action-control mechanisms during motor contagion. Conscious Cogn. Elsevier Inc.;
2010; 19: 98–106. doi: 10.1016/j.concog.2009.12.014

87. Cook JL, Bird G. Atypical social modulation of imitation in autism spectrum conditions. J Autism Dev
Disord. 2012; 42: 1045–1051. doi: 10.1007/s10803-011-1341-7 PMID: 21833823

88. Ames DR, Rose P, Anderson CP. The NPI-16 as a short measure of narcissism. J Res Pers. 2006;
40: 440–450. doi: 10.1016/j.jrp.2005.03.002

89. Obhi SS, Hogeveen J, Giacomin M, Jordan CH. Automatic imitation is reduced in narcissists. J Exp
Psychol Hum Percept Perform. 2014; 40: 920–928. doi: 10.1037/a0034056 PMID: 23957308

90. Snyder M. Self-monitoring of expressive behavior. J Pers Soc Psychol. 1974; 30: 526–537.

91. Cohen J. A power primer. Quant Methods Psychol. 1992; 112: 155–159.

92. Dalmaso M, Galfano G, Coricelli C, Castelli L. Temporal dynamics underlying the modulation of social
status on social attention. PLoS One. 2014; 9. doi: 10.1371/journal.pone.0093139

93. Maner JK, DeWall CN, Gailliot MT. Selective attention to signs of success: social dominance and
early stage interpersonal perception. Personal Soc Psychol Bull. 2008; 34: 488–501. doi: 10.1177/
0146167207311910

94. Ratcliff NJ, Franklin RG, Nelson AJ, Vescio TK. The scorn of status: a bias toward perceiving anger
on high-status faces. Soc Cogn. 2012; 30: 631–642. doi: 10.1521/soco.2012.30.5.631

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 30 / 31

http://dx.doi.org/10.1177/0146167200263001
http://dx.doi.org/10.1016/j.joep.2007.07.008
http://dx.doi.org/10.1037/0022-3514.85.3.453
http://www.ncbi.nlm.nih.gov/pubmed/14498782
http://dx.doi.org/10.1007/s00221-011-2584-4
http://www.ncbi.nlm.nih.gov/pubmed/21336831
http://dx.doi.org/10.1371/journal.pone.0056515
http://www.ncbi.nlm.nih.gov/pubmed/23637732
http://dx.doi.org/10.1177/1745691611406920
http://www.ncbi.nlm.nih.gov/pubmed/26168518
http://dx.doi.org/10.3758/PBR.16.2.225
http://www.ncbi.nlm.nih.gov/pubmed/19293088
http://dx.doi.org/10.3389/fpsyg.2014.00781
http://dx.doi.org/10.3389/fpsyg.2014.00781
http://www.emeraldinsight.com/journals.htm?articleid=1664959&show�=�abstract
http://dx.doi.org/10.1523/JNEUROSCI.0845-11.2011
http://www.ncbi.nlm.nih.gov/pubmed/21849560
http://dx.doi.org/10.1007/s00221-008-1649-5
http://www.ncbi.nlm.nih.gov/pubmed/19034438
http://dx.doi.org/10.1027/1618-3169/a000028
http://www.ncbi.nlm.nih.gov/pubmed/20178950
http://dx.doi.org/10.1037/0096-1523.34.2.489
http://www.ncbi.nlm.nih.gov/pubmed/18377184
http://dx.doi.org/10.1016/j.concog.2009.12.014
http://dx.doi.org/10.1007/s10803-011-1341-7
http://www.ncbi.nlm.nih.gov/pubmed/21833823
http://dx.doi.org/10.1016/j.jrp.2005.03.002
http://dx.doi.org/10.1037/a0034056
http://www.ncbi.nlm.nih.gov/pubmed/23957308
http://dx.doi.org/10.1371/journal.pone.0093139
http://dx.doi.org/10.1177/0146167207311910
http://dx.doi.org/10.1177/0146167207311910
http://dx.doi.org/10.1521/soco.2012.30.5.631


95. Cloutier J, Norman GJ, Li T, Berntson GG. Person perception and autonomic nervous system
response: The costs and benefits of possessing a high social status. Biol Psychol. 2013; 92: 301–
305. doi: 10.1016/j.biopsycho.2012.09.006 PMID: 23046907

96. Liepelt R, Prinz W, Brass M. When do we simulate non-human agents? Dissociating communicative
and non-communicative actions. Cognition. Elsevier B.V.; 2010; 115: 426–434. doi: 10.1016/j.
cognition.2010.03.003

97. Flach R, Press C, Badets A, Heyes CM. Shaking hands: priming by social action effects. Br J Psychol.
2010; 101: 739–749. doi: 10.1348/000712609X484595 PMID: 20100397

98. Donne CM, Enticott PG, Rinehart NJ, Fitzgerald PB. A transcranial magnetic stimulation study of corti-
cospinal excitability during the observation of meaningless, goal-directed, and social behaviour. Neu-
rosci Lett. Elsevier Ireland Ltd; 2011; 489: 57–61. doi: 10.1016/j.neulet.2010.11.067

99. Keutmann MK, Moore SL, Savitt A, Gur RC. Generating an item pool for translational social cognition
research: methodology and initial validation. Behav Res Methods. 2015; 47: 228–234. doi: 10.3758/
s13428-014-0464-0 PMID: 24719265

100. Wieser MJ, Flaisch T, Pauli P. Raised middle-finger: electrocortical correlates of social conditioning
with nonverbal affective gestures. PLoS One. 2014; 9: 1–8. doi: 10.1371/journal.pone.0102937

101. Tops M, de Jong R. Posing for success: clenching a fist facilitates approach. Psychon Bull Rev. 2006;
13: 229–234. doi: 10.3758/BF03193835 PMID: 16892986

102. Friedman RS, Förster J. The influence of approach and avoidance motor actions on creative cogni-
tion. J Exp Soc Psychol. 2002; 38: 41–55. doi: 10.1006/jesp.2001.1488

103. Friedman RS, Förster J. The effects of approach and avoidance motor actions on the elements of cre-
ative insight. J Pers Soc Psychol. 2000; 79: 477–492.

104. Keltner D, Gruenfeld DH, Anderson C. Power, approach, and inhibition. Psychol Rev. 2003; 110:
265–284.

105. Marsh AA, Blair KS, Jones MM, Soliman N, Blair RJR. Dominance and submission: the ventrolateral
prefrontal cortex and responses to status cues. J Cogn Neurosci. 2009; 21: 713–724.

106. Fiske ST, Xu J, Cuddy AJC, Glick P. (Dis)respecting versus (dis)liking: status and interdependence
predict ambivalent stereotypes of competence and warmth. J Soc Issues. 1999; 55: 473–489.

107. Cuddy AJC, Fiske ST, Glick P. The BIAS map: behaviors from intergroup affect and stereotypes. J
Pers Soc Psychol. 2007; 92: 631–648.

108. Russell AMT, Fiske ST. It’s all relative: competition and status drive interpersonal perception. Eur J
Soc Psychol. 2008; 38: 1193–1201.

Status, Power, and Automatic Imitation

PLOS ONE | DOI:10.1371/journal.pone.0151835 April 20, 2016 31 / 31

http://dx.doi.org/10.1016/j.biopsycho.2012.09.006
http://www.ncbi.nlm.nih.gov/pubmed/23046907
http://dx.doi.org/10.1016/j.cognition.2010.03.003
http://dx.doi.org/10.1016/j.cognition.2010.03.003
http://dx.doi.org/10.1348/000712609X484595
http://www.ncbi.nlm.nih.gov/pubmed/20100397
http://dx.doi.org/10.1016/j.neulet.2010.11.067
http://dx.doi.org/10.3758/s13428-014-0464-0
http://dx.doi.org/10.3758/s13428-014-0464-0
http://www.ncbi.nlm.nih.gov/pubmed/24719265
http://dx.doi.org/10.1371/journal.pone.0102937
http://dx.doi.org/10.3758/BF03193835
http://www.ncbi.nlm.nih.gov/pubmed/16892986
http://dx.doi.org/10.1006/jesp.2001.1488

